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Most popular truck brand in Germany
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2009 highlights

ÁMAN becomes an SE

ÁStrategic partnership with Sinotruk

ÁAcquisition of MAN Latin America completed

ÁJoint venture with Rheinmetall

ÁSale of a majority interest in Ferrostaal

ÁMerger of MAN Diesel and MAN Turbo
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2009 results ïorder intake

MAN Group by division*

úmillion 2008 2009 ȹ

MAN Nutzfahrzeuge 9,130 5,224 -43%

MAN Latin America** ï 1,412 ï

Commercial Vehicles 9,130 6,636 -27%

MAN Diesel 3,089 1,899 -39%

MAN Turbo 1,426 1,038 -27%

Renk 443 294 -34%

Power Engineering 4,958 3,231 -35%

14,033

9,860

úmillion

-30%

* Gross presentation excluding consolidation effects 

** April ïDecember 2009
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úmillion 2008 2009 ȹ

MAN Nutzfahrzeuge 10,610 6,395 -40%

MAN Latin America** ï 1,412 ï

Commercial Vehicles 10,610 7,807 -26%

MAN Diesel 2,542 2,411 -5%

MAN Turbo 1,328 1,386 4%

Renk 527 474 -10%

Power Engineering 4,397 4,271 -3%

14,945

12,026

-20%

2009 results ïrevenue

MAN Group

úmillion

by division*

* Gross presentation excluding consolidation effects 

** April ïDecember 2009
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úmillion 2008 2009 ȹ

MAN Nutzfahrzeuge 1,062 -91 ï

MAN Latin America** ï 142 ï

Commercial Vehicles 1,062 51 -95%

MAN Diesel 390 342 -12%

MAN Turbo 148 158 7%

Renk 80 66 -17%

Power Engineering 618 566 -8%

1,729

504

-71%

2009 results ïoperating profit/loss

MAN Group

úmillion

by division*

* Gross presentation excluding consolidation effects 

** April ïDecember 2009
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% 2008 2009 ȹ

MAN Nutzfahrzeuge 10.0 -1.4 -11.4

MAN Latin America** ï 10.1 ï

Commercial Vehicles 10.0 0.7 -9.3

MAN Diesel 15.4 14.2 -1.2

MAN Turbo 11.1 11.4 0.3

Renk 15.1 13.9 -1.2

Power Engineering 14.0 13.3 -0.7

11.6

4.2

2009 results ïreturn on sales (ROS)

MAN Group by division*

-7.4

%

* Gross presentation excluding consolidation effects 

** April ïDecember 2009
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Commercial Vehicles** Power Engineering

úmillion 2009

Order intake 3,231

Revenue 4,271

Operating profit 566

ROS (%) 13.3

úmillion 2009

Order intake 6,636

Revenue 7,807

Operating profit 51

ROS (%) 0.7

2009 results* 

* Gross presentation excluding consolidation effects 

** MAN Latin America: April ïDecember 2009
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1) Passing of information to the German public prosecution 

authorities in the event of any serious cases of suspicion

2) Strengthening of the compliance organization led by a chief 

compliance officer

3) Strengthening of the internal audit function

4) Review of the organizational structure and processes in sales

5) Dialog with anti-corruption experts at non-governmental 

organizations (NGOs)

5-point compliance program
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2009

Earnings per share from continuing operations ú-2.69

Earnings per share from continuing operations

excluding the effects of purchase price

allocations and excluding nonrecurring items

ú1.47

Earnings per share
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MAN common stock versus the DAX

-09 -10

Indexed values

MAN common stock German stock index (DAX)

ú54.44

ú38.72

+41%

5,957 points

4,810 points
+24%
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ÁPositive cash earnings

ÁPositive cash flow from operating

activities

Proposed dividend

of ú0.25 per share

Dividend
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ÁAuthorization to purchase and use own shares

ÁAuthorization to create new authorized capital

ÁAuthorization to issue convertible bonds and bonds with warrants 

and to create contingent capital 

Capitalization measures
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The MAN Group

Power EngineeringBusiness

Company

Commercial Vehicles

MAN 

Nutzfahrzeuge
MAN 

Latin America*

MAN SE

Investments

MAN

Diesel & Turbo

Sinotruk (25.0% +1 Aktie), Scania (17.4%**)

Renk
(76%) 
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Á MAN skills and experience in both areas

Á Complementary business areas within the MAN Group that can be 

combined into new products

Á Growth markets of the future, particularly green technology

Focus on transportation and energy
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Business areas that mutually 

complement each other



17

Excellent growth potential


